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“Creativity without Strategy is
called Art.”

Creativity with Strategy is
called Advertising

Jef.l.Richards
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SOCIAL MEDIA

Social Media Account is like an image of the brand.
Creativity and Content are like communication between
a brand and its seekers and customers.
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U N IVISE SOCIAL MEDIA CREATIVES
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Stuck in assignments or some subject? HELP CO STUDENTS
HIRE A STUDENT FOR HELP AND EARN
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CONNECTING STUDENTS




LAI QA SOCIAL MEDIA CREATIVES

premium sanitary pads

LAIQA

mium sanitary pads

SUPER ABSORBENT PADS Softest Pad in India!
NO Leaks, NO Stains, NO STRESS!
2249- T198

LAIQA

‘ Good for HER & Good for EARTH

LAIQA

OR YOU'LL END UP DAYS LIKE THIS




SOCIAL MEDIA CREATIVES
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IS YOUR CHILD'S WEIGHT A
SKOOC CONCERN FOR YOU
Help Your Child Lose Weight In A Safe And

Healthy Way With Our Doctor Approved
Program Made For Children

IS YOUR CHILD'S WEIGHT PREVENTING
THEM FROM RISING HIGH?

Help Your Child Loose Weight In A Safe And
Healthy Way With Our Doctor Approved
Program Made For Children
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DIGITAL MARKETING SERVICES

‘ACTIONS ARE LOUDER THAN WORDS THAT WE BELIEVE."
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CASE STUDIES

LEAD GENERATION CAMPAIGN:

Hair transplant service: one of our client do provide the hair transplant service.Our Company
came up with extra ordinary strategy to generate the quality leads Their company has no ideas
the social media marketing can do wonder's to their business In short spam of time We generated
Hundreds of leads per month with Low CPL for their different Branches all across the india.
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CASE STUDIES

LEAD GNERATION CAMPAIGN FOR STOCK MARKET LEARNING INSTITUE :

Lead generation for the stock Market Institute through Facebook and Instagram Camypaigns:

Our Team did various spilt test and learned the behavior of people what type of people are mostactive
for the conversion as client goal was clear was to maximize the conversion.our team workthrough
funnel process in thiscampaigns which not only improves the quality but also the conversion

for the institute.
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BRAND AWARENESS CAMPAIGN:
Sports Brand Awareness Campaign:

Dor't miss out on this amazing Slowpitch tourmnament in Amazing Las Vagas NV
Event Date: This May 2.3 Get the detalls now at wenw. [asvegasworids.oom

3% AMAZING

SLOWPITCH

TOURNAMENT

IM LAS VEGAS NV

ON 2nd and 3rd May, 2020

LASVEGATWORLDS.COM
Slow Pitch Tournament in Amazing Las Vegas
O 2nd & 3nd May 2020

53,077 LEm .
Teocid Rabcnes Sh ok et Baoost Unavailable

QO& vou and 657 others £2 Comments 95 Shares

s Like 0 Comment £ Share & - \
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SPORTS BRAND AWARENESS CAMPAIGN:

The client objective was to reach the maximum audience and create the awareness
of the event to the targeted audience. So we run different campaign for every event and collected

the interested audience from las vegas and various other areas to participate in such and future
events.
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“ECOMMERCE CAMPAIGN”

Good ROl is main ground on which success of the Ecommerce campaigns is
measured and we do this also with the perfection.
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CLOTHING COMPANY ADS:

We run the campaign for the new clothing store and store doesn't have presence on any media.
so our Strategies helps to generate the sales within few months of running the campaigns we are
able to reach the Good ROI.
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HIGH TICKET MACHINE:

The campaign was for the sale of the high ticket product.As product was high ticket product
so we achieve the sales through using various funnels designed specially for the client's product.
Helps us to achieve the good sales
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GOOGLE ADS/PPS ADS.




INSTITUE LEADS

One of the campaign of the google ads run for the engineering and medical preparation Institute.

The client objective was to gather leads for various branches across the country.
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ECOMMERCE STORE

Ads for one of the candies online store in the with the Good ROI.We run various types
of campaign like display ads, search ads
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LINKEDIN CAMPAIGN

One of the professional platform is Linkedln as compared to all other platform.
leads campaign run for the forex trading.
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APP DOWNLOADS:

App store Downloads campaign for live streaming
app in Canada got in total 8181 clicks
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